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Abstract: - 
 

The Feedback and Ratings app were designed to provide We examined how product characteristics, 

average consumer ratings, and single-affect-rich positive or negative consumer reviews affected 

hypothetical online adult purchasing decisions. In line with previous research we found that all three 

forms of knowledge were used by younger adults: they clearly favoured goods with better features, and 

higher customer average scores. If it was difficult to make a decision because it required trade-offs 

between product attributes, most younger adults opted for the higher-rated product. 
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1. INTRODUCTION 
 

It's increasingly important to understand how 

people make online purchasing decisions. With a rise 

of 19.9 percent in 2016 and a projected 17.5 percent 

growth for 2017, ecommerce currently accounts for 

8.7 percent of retail sales worldwide in global 

business to consumer (B2C).When someone takes up 

online service, he or she is writing something about 

that service.[1] 

 
There’s a lot of analysis. For example User Review 

,Book Review, Recording Review , Overall, younger 

and middle-aged consumers still dominate e-

commerce, but older consumers (age 55 and older) 

are rapidly buying goods or services online Most 

research has so far concentrated on younger adults, 

leaving it unclear how older adults manage the 

pressures of online consumer decisions The purpose 

of the current research is to help understand how 

 
older adults make on-line purchasing 

decisions. 
 
Manage reviews and ratings for any products in 

the app. The object can be anything that has a 

unique ID, like an app on the app store / 

marketplace, catlog products, posts, forums, etc. 

It also handles reviews from the analysis and 

their respective scores. It provides different 

methods for finding the average, top, and 

lowest-rated ratings.[1] 
 

2.Literature Survey 
 
Epinions was one of the first review sites 

founded in 1999[9] 
 
Epinions.com was a platform founded in 1999 for 

general consumer reviews. In 2003 Deal Time 

purchased Epinions, later Shopping.com, which 

was bought in 2005 by eBay. Users of Epinions 

may access feedback on a number of products. All 

group apps and functionality for posting 
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and editing reviews were deactivated on 25 

March 2014. All community features and tools 

for posting and editing comments have been 

disabled. The site was then completely closed in 

May 2018 and URLs in the epinions.com 

domain were redirected to Shopping.com 
 

The four co-founders who left and other 

employee-stockholders from Epinions filed a 

lawsuit against Tolia and the two VC firms 

which provided seed funding in January 2005. 

The suit alleged that the defendants "failed to 

share 'relevant information about the financial 

affairs of Epinions' with them,' including news 

of a contract with Google that the company 

believed it would increase its income for 2003 

by 1,400 percent."[9] 
 

A consumer review is a summary of a product or 

service provided by a consumer who has bought and 

used the product or service, or has experience with it. 

Consumer reviews are a way of getting consumer 

input on e-commerce and online shopping. There are 

also dedicated review pages, some of which use 

consumer feedback and/or expert feedback instead.[8] 

 
The reliability of customer feedback has been 

questioned. Violations similar to ballot stuffing by 

the seller of favourable reviews, or unfavourable 

competitor reviews, need to be policed by the host 

review site. Because few sites limit users to only 

review products purchased from that platform, it is 

difficult to prove that a customer actually used the 

product they are reviewing.[8] 
 

A rating site (less generally, a rate-me site) is a 

website designed for users to vote on or rate 

individuals, content, or other matters. Usually, rating 

sites are organized around attributes like Online 

Shopping, Electronic devices, Fashions, Automobiles, 

etc. They can also be dedicated to the professional 

skill of the subjects, such as Professors, 

Online Classes , Services of e-commerce 

etc.[10] 
 

2.1Ratings and feedback Improve 

Customer Loyalty : 
 
Online customers are unable to go into a shop, 

try a product and ask the knowledgeable sales 

staff questions. They also typically don't have a 

brick and mortar store where if they don't like it 

or need to exchange it for a different size they 

can return the product.[11] 
 

2.2Ratings and reviews Provide more 

details: 
 
ratings and reviews that provide almost endless 

details for customers that most people consider as 

commercially impartial. Ratings and feedback give 

shoppers access to a massive amount of 

information they want and they trust from an 

impartial third party who can help them make 

educated buying decisions.[11] 
 
There are two types of ratings and reviews which 

business owners should be aware of; reviews of 

products and reviews of company experience. 

Company reviews are usually unsolicited reviews on-

site and can be found directly on the business website. 

Consumers are reading and comparing product 

reviews as they are trying to determine what sort of 

product to purchase. Such reviews generally 

concentrate on quality of the goods, price, .....[11] 

 

2.3Ratings and feedback Encourage 

Customer Engagement: 
 
If someone takes the time to write a review, they 

are likely to come back and see what others have 

written and to check whether anyone has replied to 

their message, creating a loop of customer 

engagement. Both ratings and feedback give 

people the opportunity to communicate directly 

with the product.[11] 
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3.EXISTING AND PROPOSED 

SYSTEM 
 

3.1Existing System: 
 

In the current situation, all online shopping 

apps consisting mainly of user ID’s and user 

feedback on the online shopping app feedback 

system. 
 

3.2Proposed System: 
 

In order to overcome the existing system, we 

implemented an online app named using 

spring boot checks and reviews in this app 

consisting of user ids, facts, categories, 

colours, it will be useful for all user 

recommendations. 
 

4. Functional Requirements 
 

The Checks and Reviews Feature is developed by 

using Spring Boot which consist of several functional 

Requirements. 
 

4.1 Authentication: 
 

In the process of authentication, the identity of the users 

is checked to provide the device access. While in the 

process of authorization, authorities of the person or user 

are checked for access to the resources. Authentication 

takes place prior to the authorization process, while the 

authorization process takes place after the authentication 

process. 
 

4.2 Authorization: 
 

Authorization occurs after the system has successfully 

authenticated your identity, thus granting you complete 

access to resources such as records, files, databases, 

funds, etc. However, authorization can only validate 

your right to allow you access to services after you have 

defined your eligibility to use the network and to what 

degree. 
 

4.3 Client Registration: 
 

In Client Registration as admin will be having 

authority to add no of clients 

5. Services: 
 
Services can show online services offered by 

customer reviews and ratings of all online 

shopping, as well as other services where users 

are allowed to offer their feedback and ratings 

based on their products purchased by the user 

and as well as the user’s experience 

 

 

5.1 Add Review to an Item: 
 
If the consumer has provided the rating and 

review for an item, they call this api with the 

item I d and their consumer and customer 

service is pleased that their item is shipped on 

time and in the same colour and price so that 

other customer searches from one customer to 

another to buy the item through reviews.[12] 
 
5.2.Get Average Reviews By Item: 
 
If the consumer receives the rating and evaluation for 

an item through online platforms, the item is shipped 

on time and quality of the item and the chosen colour 

chosen colour of the item is pleased much better than 

the other item company is purchased and the item is 

checked through all item information of the user.[12] 
 
5.3 Get Low Review by Item. 
 

If the client got the rating and review for an 

item through online services the item gets 

deliver late even item quality is fault peace 

and colour as well as the item is not working 

as expected in the advertise and not happy to 

users and no substitute of item.[12] 
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5.4 Get High Review By Item: 
 

If the consumer receives the rating and review for an 

item through online services the item gets shipped on 

time and selected colour as well as item quality is 

good and much better than other products and 

consumers get high ratings and reviews compared to 

young and old customers and high ratings and 

reviews can be used to buy the same product from 

another person.[12] 
 

5.5 Get All Reviews By Item: 
 

When the consumer has obtained the rating and 

recommendation for an item through online 

services, the user can access feedback by item 

order from a list of products and categories of 

products in which we can find out which item is 

better and which item can be purchased.[12] 
 

6. Methodologies 
 

6.1Good scores for customers: 
 

The average customer rating for each product was 

viewed as a number of filled in stars from a total of 5 

stars, similar to the way customer reviews are 

portrayed on online retailers' websites. All average 

ratings were positive (e.g. between 3.9 and 4.7 stars) 

but one of the products in each product pair was 

scored between 0.5 and 0.6 points higher than the 

other product, representing common rating disparities 

found on online retail websites. What of the two 

items in a pair had the better rating and what product 

was shown first/on the left side of the screen was 

counterbalanced between participants (within each of 

the six conditions) in order to distinguish the effect of 

average ratings from the impact of product attributes 

on choices.[4] 

 
6.2 Reviews from individual customers: 
 
Participants were given a single narrative customer 

review, in addition to product details and consumer 

reviews, based on the specific review situation. 

The reviews were adapted from reviews of similar 

items taken from a major online retailer's website. 

The baseline analysis was a brief (typically one 

sentence) statement that was generally optimistic 

but lacked clarity, vividness, and emotional content 

such as “not too hard, steams well, and delivered 

on time. Great value for money ratio”.[4] 
 
Positive and negative impact-rich reviews were 

chosen to be of similar duration, affective strength 

and detail. There was no clear star-rating in either 

the single impact rich reviews or the baseline 

reviews.[4] 
 

6.3 Brand ratings, user feedback and 

comments 
 
Besides the choices made by the participants we 

measured how they interpreted the knowledge 

provided. Every option was accompanied by a 

short survey asking the respondents to assess the 

value of the product attributes, the average 

customer rating and the (if applicable) overall 

customer opinion for the decision they had just 

taken.[2] 
 

7.Exploration 
 
We found that the characteristics of the 

company and the effect-rich negative feedback 

affected younger and older adults. Nevertheless, 

while younger adults depended heavily on 

average user ratings and also on positive impact-

rich feedback, older adults failed to take them 

into consideration.[1] 
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7.1Material quality affecting 
 

The consistency index of product attributes greatly 

affected decisions for both younger and older 

participants when no review was given but also 

when single reviews were submitted. This may not 

in itself be shocking, but the findings are relevant 

for two reasons. 
 

First of all, it shows that while average consumer 

ratings are very important for younger adults, 

product attributes were more important for most of 

them and were not overruled when they explicitly 

contradicted consumer ratings . 
 

Furthermore, it indicates that older adults recognized 

the job, but struggled more with just the 

characteristics of finding a better product. This is 

evident most obviously when making drill choices. 

When the 

average customer ratings also 

recommended the better drill in the no-

review situation.[1] 
 

7.2Average customer reviews impact 
 

The aggregated customer scores greatly affected 

the younger adults. In fact, when the two items 

from which they could choose were identical in 

quality and no single positive or negative review 

was given, the higher rated product was 

disproportionately chosen by the younger adults. 

Most younger adults only selected the lower-rated 

product when it had obviously better qualities than 

the higher-rated product, though a substantial 

minority (43 percent) still favoured the higher-

rated product even then.[2] 
 

It is not obvious why older adults didn't use average 

scores. One explanation may be that older adults 

really don't think younger adults value the input of 

other customers, which means they might not be 

aware of how important this knowledge can be. 

 
Additionally, it may be difficult for older adults to 

view the customer scores. 
 

8.System Design:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

9. CONCLUSION: 
 
As we know, our results are not only given by 

users that ratings and feedback have different roles 

in purchasing decisions, but also that the value of 

reviews and ratings varies from one adult to the 

other. While the students were strongly influenced 

by average consumer ratings and positive impact- 

feedback, the older adults in our sample gave little 

value to these types of consumer information. 
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